I ARRE A GBI GEEAREE E) # S fe 23R
HIEGEL R REHLE ) 5 7 © (A (I B [ P RIE S A e I B %

B GER APt a5t 2 EHHERE © ZACHIIRER
YN e EES © 0981094768

HH R GER A=) A & 4 54/ AR A5 1 e/ 25 i /st A/ BB i -

T —RAEIE T I LR S T B R 5T B /25/0223113040-8432

R (R R BER @) AN - (18R (2255 [ BEE [(J4#EE [5SHE LeEE L7314
B8 H S 2 NERS A2 Y > 2024 7F International Conference on Innovation and Management
TAM2024W [P ER figam 3R

B Gl AR ) BAST: 113/01/23-113/01/26 TR AR : ZHE s

s HEH: 113/01/29

KRR By AT PHE S — X BT e » g3 S 222120244 F International Conference on
Innovation and Management EFEEEfiTER T - HENE L " BUNMSRIEESEEAR A HSRIZE
Hem ~ THEHEER - BRERSNEIEEiEm R 8 » 722 ENS RS g BIREE
LS HE RS2 - BRI SEEEEZE AR » 2ETBERE 2 R EER R T
E'E

— KHVBAS F A2 " Five Senses of Servicescape and Perceived Service Quality Enhance Re-
patronage on a Chain Store o0 FERET TR E RS e B N T A o DA IR %Eﬁﬂﬁﬁﬁﬁ Iﬂ:
Eﬁniﬁﬁ%‘&ﬁﬂﬁﬂﬁﬁl%%%ﬂf—‘izji%/\gk&TEEEﬁﬁiT bR T2 g - e e — H#ET
ST ESE 0 #E IR RBU BB S R

I HELR N
TS

mki

1é TWH j:( fo[ VIJ 7{:[’1{ UJ E




SRR S HOTEELEa I HoAh B2 7 38 3%

* I RN EE AR R



